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The Value of IT Service Imports to Poland Is Increasing

 ▶ In 2024, Poland’s trade in services experienced a slight slowdown. The country’s ser-

vice export value reached PLN 471 billion, increasing by 3% year-on-year, while service 

imports rose by 7%, totalling PLN 298 billion. This marked only the second year since 2010 

(the previous being during the COVID-19 pandemic in 2020) when the trade surplus in 

services declined – by 4% year-on-year. 

 ▶ The rise in service imports is largely driven by a 17% year-on-year increase in computer 

service purchases, mainly from Ireland, Germany, and the Czech Republic. Services such 

as software implementation, IT hardware installation consulting, database services, and 

especially data processing, are now being purchased not only by large enterprises but also 

by SMEs. Demand for cloud computing services has also continued to grow. According 

to Eurostat, the share of Polish firms purchasing cloud services increased from 28.7% in 

2021 to 55.7% in 2023. 

 ▶ The United States’ share in Poland’s service exports is also growing. In 2024, it reached 

10%, up by around 2 percentage points compared to 2021, fuelled by a twofold increase 

in U.S. purchases of telecommunications, computer and information services. Other main 

service trade partners have remained stable. Over 62% of Polish services are exported to 

EU countries, with Germany maintaining its position as the top trade partner (22% of total 

exports), followed by the United States and the United Kingdom. 

Figure 1.	 Poland’s export of selected service categories, 2010-2024 (PLN billion)
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Source: Polish Economic Institute (PEI) based on NBP data.

 ▶ In 2024, the export value of transport services fell by 1% year-on-year, and for the first 

time since 2010, this category was no longer the largest in Poland’s service exports – sur-

passed by other business services. This shift reflects the economic downturn in Germany, 

declining price competitiveness due to rising labour costs, and a shortage of workers in 
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https://nbp.pl/statystyka-i-sprawozdawczosc/statystyka-bilansu-platniczego/miedzynarodowy-handel-uslugami/
https://nbp.pl/statystyka-i-sprawozdawczosc/statystyka-bilansu-platniczego/miedzynarodowy-handel-uslugami/
https://polcom.com.pl/wiedza/cloud-computing/raport-transformacja-cyfrowa-sektora-msp-w-latach-2024-2026-inwestycje-it-chmura-nowe-technologie/
https://tlp.org.pl/wp-content/uploads/2025/04/raport-transport-drogowy-w-polsce-2024_2025.pdf
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Poland’s transport sector. Therefore key service categories remained relatively unchanged: 

other business services accounted for 28% of exports, and transport 27%. Meanwhile, tel-

ecom, computer and information services continued to gain importance, making up 17% 

of exports, with an 11% year-on-year increase.

 ▶ There was a notable decline in the travel export category. The value fell by 11% year-

on-year, primarily due to a 40% drop in spending by Ukrainian citizens. In 2022, these 

made up around 95% of services provided to Ukrainians in Poland, falling to 83% in 2024. 

This decline is likely linked to residency status acquisition or housing stabilisation among 

Ukrainians who arrived in Poland after 2022. In the year the invasion began, 19% of Ukrain-

ian refugees relied on organised accommodation – in 2024 this dropped to 9%. More peo-

ple are renting independently – from 52% in 2022 to 70% in 2024. 

(Katarzyna Sierocińska)

Starting a Business Seen as Easy by Poles

 ▶ In 2024, 83% of Poles believed that starting a business is easy, according to the GEM 

Poland 2025 report by Polish Agency for Enterprise Development (PARP). This is 7 per-

centage points less than in the record year of 2019 and 24 points more than in 2020. The 

European average stood at 48%. Poland had the highest share among all European coun-

tries. Sweden followed with a 5-point difference, while the lowest shares were recorded 

in Italy (22%), Spain (27%) and Greece (30%). This perception of ease does not correlate 

with actual entrepreneurial intentions. In Poland, only 3.1% of individuals aged 18-64 

who were not running a business declared plans to start one within the next three years, 

compared to 15% across Europe. This means that Poland’s indicator is nearly five times 

lower than the European average.

 ▶ In the 2024 edition of the National Entrepreneurship Context Index (NECI),1 Poland scored 

4.0 out of 10 – slightly down from 4.2 in 2023, though still higher than in 2022 (3.8). Despite 

a high self-reported ease of doing business, Poland ranked only 21st out of 25 European 

countries. Lower scores were given to Croatia (3.9), Slovakia (3.7), Belarus (3.5) and Bosnia 

and Herzegovina (3.4). Lithuania ranked first, with 6.4 points, reflecting a more favourable 

institutional and cultural environment for entrepreneurship.

 ▶ The NECI assessment consists of four categories: ‘entry opportunities’, ‘government 

policy and programmes’, ‘research and development’, and ‘socio-cultural norms’. In the 

‘entry opportunities’ category, Poland scored below the European average in most areas. 

The lowest scores were recorded in basic school entrepreneurial education and training 

(1.7) and post school (2.6). The highest was in the ‘internal market dynamics’ subcategory 

with a score of 6.6, above the European average. In the ‘cultural and social norms’ cat-

egory, Poland scored 4.2, slightly below the European average, and 3.5 in ‘R&D transfer’. 

In the ‘governmental support and policies’ category, Poland received its lowest mark for 

government policy (3.5), and a slightly better one for support programmes (3.8). 

1   National Entrepreneurship Context Index (NECI) – a composite index developed within the Global 
Entrepreneurship Monitor (GEM) study, used to assess the quality of a  country’s entrepreneurship 
ecosystem based on the opinions of at least 36 national experts, across 13 framework conditions.
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https://nbp.pl/wp-content/uploads/2024/11/Raport_Imigranci_z_Ukrainy_2024-PL-DS-2024-WWW.pdf
https://www.parp.gov.pl/component/publications/publication/gem-polska-2025-raport-z-badania-przedsiebiorczosci
https://www.parp.gov.pl/component/publications/publication/gem-polska-2025-raport-z-badania-przedsiebiorczosci
https://gemconsortium.org/report/gem-20242025-global-report-entrepreneurship-reality-check-4
https://www.parp.gov.pl/component/publications/publication/gem-polska-2025-raport-z-badania-przedsiebiorczosci
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Figure 2.	 Comparison of Poland’s entrepreneurship context scores with the European 
average in 2024
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Source: Polish Economic Institute (PEI) based on GEM data.

 ▶ Poland is among the countries where the regulatory and institutional conditions for 

starting a business are not perceived as the most favourable, although this does not al-

ways translate into actual entrepreneurial activity. The high perceived ease of launching 

a business and relatively good access to infrastructure contrast with weak results in en-

trepreneurial education, science–business collaboration, and the effectiveness of public 

support. Overall, the entrepreneurship environment in Poland remains stable but average, 

pointing to the need for strengthening skills, innovation, and a culture that encourages 

risk-taking.

(Aleksandra Wejt-Knyżewska)

https://www.gemconsortium.org/data/key-nes
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The Peak of Social Media Popularity May Be Behind Us

 ▶ Data from Statistics Poland (GUS) show that 61% of people in Poland used social media 

in 2024 – 1.2 p.p. less than in the record year of 2023. While the drop is modest, it reflects 

a broader global trend. CBOS surveys show that only 23% of adult internet users in Poland 

now post their own photos or videos – down from 32% in 2023. The peak of social media 

popularity may well be behind us. 

 ▶ This shift is most pronounced among younger users. A good illustration of this is 

Facebook’s position: in 2015, 71% of teenagers in the United States used the platform, 

while last year the figure was just 32%. Such a dramatic change has been one of the 

reasons behind the search for new solutions and the promotion of alternative plat-

forms: first, through Meta’s large-scale investments in the metaverse, and now through 

a growing focus on artificial intelligence. The latest example is a proposed new platform, 

platform designed to feature videos generated entirely by AI. OpenAI has announced 

a similar concept. 

 ▶ There is one social group where the trend is moving in the opposite direction – people 

aged 55 or 65 and over (depending on the study) are increasing their use of social media. 

In Poland, 31% of internet users aged 55-64 and 14% of those over 65 post on forums or 

social media platforms. In the younger of these age groups, this marks a clear rise from 

19% in 2019. Among the older group, the posting rate before the pandemic stood at 18%, 

but the share of internet users in this cohort rose from 33.3% to 56.8% over that period, 

meaning the number of older adults active on social media in Poland has grown signif-

icantly. Similar trends have been observed in data from other countries. While current 

debates on the risks of social media tend to focus on the mental health of young people, 

in the future the negative impact on the mental health of older adults may become an 

equally important concern. 

Figure 3.	 Share of internet users posting their own photos or videos online  
in the month prior to the survey, by age group
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Source: Polish Economic Institute (PEI) based on CBOS data from the ‘Internet Usage’ surveys, 2019-2025.
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https://stat.gov.pl/obszary-tematyczne/nauka-i-technika-spoleczenstwo-informacyjne/spoleczenstwo-informacyjne/spoleczenstwo-informacyjne-w-polsce-w-2024-roku,2,14.html
https://www.ft.com/content/a0724dd9-0346-4df3-80f5-d6572c93a863
https://www.cbos.pl/SPISKOM.POL/2025/K_060_25.PDF
https://www.pewresearch.org/internet/fact-sheet/teens-and-social-media-fact-sheet/
https://www.meta.ai/vibes/
https://openai.com/pl-PL/sora/
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 ▶ The declining engagement of users with so-called social media platforms, along with 

the decreasing quality of available content, has been described by sociologist Cory Doc-

torow as the ‘enshittification’ of social platforms.2 According to Doctorow, many plat-

forms have followed a similar trajectory, starting as spaces for genuine human connection 

and personal sharing, then shifting towards algorithm-driven feeds that prioritise what 

is labelled as ‘interesting’ or ‘relevant’ but is in fact increasingly sponsored content, and 

finally evolving into artificial environments filled with content generated by AI and bots. 

The gradual withdrawal of users from these platforms is a natural consequence of this 

process, as their presence yields diminishing personal value. In the longer term, this could 

lead to a reconfiguration of the main players in the digital market. Network effects may 

support the emergence of alternative platforms, but as long as profit remains the core 

driver, we may simply see a repeat of the same cycles Doctorow described. Achieving 

deeper change – one that would alleviate loneliness and restore direct human connec-

tion – is much harder to realise. It is difficult to expect market mechanisms alone to lead 

in that direction. 

(Ignacy Święcicki)

Over Half of Transactions in the Euro Area Are Still Made in Cash

 ▶ Despite the growing popularity of digital payments, data from the European Central 

Bank (ECB) show that cash continues to play an important role in everyday transac-

tions across Europe. In 2024, 52% of all transactions in the euro area were made in cash. 

In terms of value, the share was lower, at 39%. 

 ▶ Cash transactions still dominate in 14 out of the 20 euro area countries. In half of them, 

cash accounts for 45-55% of all payments. The highest share of cash use was observed 

in Malta (67%) and the lowest in the Netherlands (22%). Regionally, cash remains more 

prevalent in southern and eastern Europe, while people in western and northern Europe 

are more inclined to pay digitally. 

 ▶ ECB data on business operations indicate that between 2021 and 2024, the share of 

firms in the euro area accepting cash fell from 96% to 88%, mainly due to lower consumer 

demand for cash payments.

 ▶ According to survey data from Narodowy Bank Polski (NBP, Poland’s central bank) from 

2023, approximately one-third of Poles paid exclusively or predominantly in cash, while 

69% reported keeping cash aside ‘just in case’.

 ▶ Among the main reasons for relying on cash, consumers surveyed by the ECB most 

frequently cited anonymity and privacy (41%), better awareness of their spending (35%), 

and the comfort of instant settlement without the need for authorisation (30%). Only 

18% said cash was the safer option. In contrast, 94% of businesses cited security as a key 

advantage of cash, and 92% mentioned its reliability.

2   Polish translation following Jan Jęcz, ‘Cory Doctorow, Enshittification of TikTok’,  
https://jeczjan.substack.com/p/cory-doctorow-gownowacenie-tiktoka [accessed: 8 October 2025]. 
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https://pluralistic.net/2023/01/21/potemkin-ai/#hey-guys
https://www.ft.com/content/23053544-fede-4c0d-8cda-174e9bdce348
https://www.ecb.europa.eu/stats/ecb_surveys/space/html/index.en.html
https://www.ecb.europa.eu/stats/ecb_surveys/space/html/index.en.html
https://www.ecb.europa.eu/stats/ecb_surveys/use_of_cash_by_companies_in_the_euro_area/html/index.en.html
https://nbp.pl/wp-content/uploads/2025/01/Raport-o-obrocie-gotowkowym_EN_2023_v2_INT.pdf
https://jeczjan.substack.com/p/cory-doctorow-gownowacenie-tiktoka
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 ▶ In a recent publication, the ECB highlighted the growing role of cash in times of crisis 

and issued a clear recommendation to European citizens, following the example of the 

Dutch, Finnish and Austrian governments, to keep at least EUR 70-100 on hand to cover 

essential expenses during the first 72 hours of an emergency. 

 ▶ Analysts have challenged the security-based arguments for cash, emphasising the role 

of cashless transactions in combating the shadow economy. In Poland, a regulation in-

troduced in 2017 limited single cash payments to PLN 15,000. In 2024, this limit was re-

duced to PLN 8,000 for B2B payments, and a new ceiling of PLN 20,000 was introduced 

for consumer payments. Given the short time these restrictions have been in force, it is 

too early to reliably assess their effectiveness in curbing abuses. There is little doubt that 

such limits cannot fully prevent non-transparent transactions. However, to some extent, 

they contribute to fostering a culture of tax compliance in reportable transactions. At the 

same time, they may also further erode public trust in institutions.

(Agnieszka Wincewicz-Price)

Emissions from the Construction Sector Remain Stable

 ▶ In 2024, the construction sector accounted for 5.5% of total value added and 6.7% of 

employment in the European Union. These figures cover building construction, civil engi-

neering (including transport and energy infrastructure), and specialised construction ac-

tivities such as demolition, preparatory work, installation, and finishing. Sector activity re-

mains slightly above COVID-era levels but is still relatively moderate. The EU-27’s average 

annual construction output index in 2024 was just 2.8 p.p. higher than in 2021 (Eurostat). 

Poland’s construction sector plays a greater role than the EU average, contributing 6.7% 

to national value added and 7.1% to employment. In 2024, the sector’s production index in 

Poland rose by 5.1 p.p. compared to 2021 (Eurostat). 

 ▶ Unlike the building sector as a whole, which globally accounts for over one-third of 

energy use and emissions, emissions from construction activities are more diffuse and 

harder to attribute to specific sources. In addition to direct emissions from construction 

sites, the sector also relies on high-emission materials such as cement, steel, and alumin-

ium, whose carbon footprint is accounted for at the production stage (IPCC). The actual 

carbon footprint of a given project depends on which scopes of emissions are considered 

(Scope 1, 2 or 3 – GHG Protocol). These scopes determine whether only direct emissions 

– resulting from equipment use and on-site activity – are analysed, or also indirect emis-

sions, such as those associated with electricity consumption and the production and 

transport of building materials.

 ▶ Between 2014 and 2023, annual emissions from the construction sector in the 

EU remained stable at around 50 million tonnes of CO₂. In Poland, they ranged from 

0.5 to 0.7 million tonnes. Per capita, direct emissions from construction remain low, i.e. 

0.11 tonnes of CO₂ per capita in the EU and 0.02 tonnes in Poland in 2023. This is due to 

Eurostat’s methodology, which includes only operational emissions from companies clas-

sified under NACE sector F, excluding emissions from material production and building 

operation. 
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https://www.ecb.europa.eu/press/economic-bulletin/articles/2025/html/ecb.ebart202506_02~1a773e2ca3.fr.html#toc8
https://www.ipag.org.pl/pl-PL/text/publikacje
https://www.suerf.org/publications/suerf-policy-notes-and-briefs/restricting-or-abolishing-cash-an-effective-instrument-for-eliminating-the-shadow-economy-corruption-and-terrorism/
https://ec.europa.eu/eurostat/databrowser/view/NAMA_10_A10__custom_18290588/default/table
https://ec.europa.eu/eurostat/databrowser/view/NAMA_10_A10_E__custom_18290726/default/table
https://ec.europa.eu/eurostat/databrowser/view/STS_COPR_A/default/table?lang=en
https://ec.europa.eu/eurostat/databrowser/view/NAMA_10_A10_E__custom_18290726/default/table
https://ec.europa.eu/eurostat/databrowser/view/STS_COPR_A/default/table?lang=en
https://www.iea.org/energy-system/buildings
https://www.ipcc-nggip.iges.or.jp/public/2006gl/
https://ghgprotocol.org/standards-guidance
https://ec.europa.eu/eurostat/databrowser/view/env_ac_ainah_r2/default/table?lang=en
https://ec.europa.eu/eurostat/databrowser/view/env_ac_ainah_r2/default/table?lang=en


8PEI Economic Weekly October 10, 2025

 ▶ In 2023, Poland’s construction sector accounted for just 1.4% of EU construction 

emissions and 0.3% of Poland’s total CO₂ emissions. This is disproportionately low com-

pared to Poland’s 8% share of the EU population and 4.4% of EU GDP. There are two 

possible explanations for this: either Poland’s construction sector is relatively less emis-

sion-intensive per worker or per unit of value added compared to the EU average, or 

part of the emissions related to the production of construction materials is classified 

under other sectors – most likely energy-intensive industries such as steel or cement 

production. 

 ▶ Construction is not covered by the EU ETS and will not be directly subject to 

EU ETS 2, although it will feel its indirect effects. EU ETS 2, which includes road trans-

port and buildings, will affect fuel prices and increase demand for buildings with 

a smaller environmental footprint. The impact of climate policy on the sector will also 

be seen in efforts to promote the circular economy, reduce waste, and encourage broad-

er use of environmentally friendly building materials, such as bioconcrete (UN Environ-

ment Programme).

Figure 4.	 Direct CO₂ emissions per capita in the construction sector in the EU-27  
and Poland, 2014-2024 (million tonnes CO₂)
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Source: Polish Economic Institute (PEI) based on Eurostat data.

(Krzysztof Krawiec)

https://ec.europa.eu/eurostat/databrowser/view/env_ac_ainah_r2/default/table?lang=en
https://ec.europa.eu/eurostat/databrowser/view/env_ac_ainah_r2/default/table?lang=en
https://ec.europa.eu/eurostat/databrowser/view/tps00001/default/table?lang=en&category=t_demo.t_demo_pop
https://ec.europa.eu/eurostat/statistics-explained/index.php?ti-tle=National_accounts_and_GDP
https://wedocs.unep.org/handle/20.500.11822/43293
https://wedocs.unep.org/handle/20.500.11822/43293
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Despite the Absence of Disability or Caregiving Duties,  
a Large Group of Pre-Retirement-Age Women in Poland  
Remain Economically Inactive

 ▶ In Q1 2025, one million working-age women in Poland were economically inactive and 

not seeking employment for reasons other than retirement, disability, or household du-

ties. According to LFS (BAEL) data, this accounted for over one-quarter of all economically 

inactive persons of working age. Compared to men, the number of economically inactive 

women (excluding those citing retirement, disability or caregiving as reasons) was higher 

by 280,000. In total, 2.15 million working-age women in Poland were economically inactive 

at the start of the year, of whom 2.13 million were not seeking work. 

Figure 5.	 Working-age women not seeking employment in Q1 2025 by reason  
for not looking for work (in thousands)
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Source: Polish Economic Institute (PIE) based on LFS (BAEL) data.

 ▶ The OECD’s latest report highlights that women without childcare responsibilities for 

children under the age of six constitute one of the three largest groups among the eco-

nomically inactive in Poland. This group excludes women receiving disability or retirement 

benefits. The remaining two groups consist of people with disabilities and pensioners who 

are economically inactive. In all three categories, Poland records lower labour market par-

ticipation than the EU average.

 ▶ As of mid-2025, Poland ranked 29th among the 38 OECD countries in terms of labour 

force participation of women aged up to 64. The participation rate stood at 69.6%, which 

is 1.5 percentage points lower than the EU average. In neighbouring countries such as the 

Czech Republic, Hungary, and Slovakia, female labour force participation in this age group 

69.6% 
share of women aged  

up to 64 who were economically 

active in Q2 2025

2.15 million 
number of working-age women 

economically inactive in Q1 2025

https://stat.gov.pl/obszary-tematyczne/rynek-pracy/pracujacy-bezrobotni-bierni-zawodowo-wg-bael/aktywnosc-ekonomiczna-ludnosci-polski-1-kwartal-2025-r-,4,58.html
https://stat.gov.pl/obszary-tematyczne/rynek-pracy/pracujacy-bezrobotni-bierni-zawodowo-wg-bael/aktywnosc-ekonomiczna-ludnosci-polski-1-kwartal-2025-r-,4,58.html
https://www.oecd.org/content/dam/oecd/en/publications/reports/2025/09/developing-public-employment-services-for-economically-inactive-people-in-poland_09e2babc/7daca138-en.pdf
https://data-explorer.oecd.org/vis?lc=en&df%5bds%5d=dsDisseminateFinalDMZ&df%5bid%5d=DSD_LFS%40DF_IALFS_LF_WAP_Q&df%5bag%5d=OECD.SDD.TPS&dq=AUS%2BAUT%2BBEL%2BCAN%2BCHL%2BCOL%2BCRI%2BCZE%2BDNK%2BEST%2BFIN%2BFRA%2BDEU%2BGRC%2BHUN%2BISL%2BIRL%2BISR%2BITA%2BJPN%2BKOR%2BLVA%2BLTU%2BLUX%2BMEX%2BNLD%2BNZL%2BNOR%2BPOL%2BPRT%2BSVK%2BSVN%2BESP%2BSWE%2BCHE%2BTUR%2BGBR%2BUSA%2BEA20%2BEU27_2020%2BOECD%2BBGR%2BHRV%2BROU%2BZAF.LF_WAP.._Z.Y.F.Y15T64..Q&lom=LASTNPERIODS&lo=7&to%5bTIME_PERIOD%5d=false&vw=tb
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exceeds 72%. However, it is important to note that these countries have higher statutory 

retirement ages, resulting in significantly higher participation among women aged 60-64. 

In Poland, only 26% of women in this age group are active.

 ▶ According to OECD studies, the likelihood of economic inactivity is higher among wom-

en without tertiary education. Other key factors increasing the risk of labour market in-

activity include raising small children and a lack of prior work experience. Among mothers 

of young children, those with a university degree were twice as likely to be active in the 

labour market as those without higher education.3 In addition to educational attainment 

and previous job experience, the report also emphasises the need to expand access to 

childcare services in Poland, which would help reduce inactivity in the early years follow-

ing childbirth. 

(Jędrzej Lubasiński)

Recurring US Budget Crisis Threatens Further Economic Losses

 ▶ Once again, the United States is facing a federal government shutdown. The official clo-

sure began on 1 October, the first day of the 2026 fiscal year, after Congress failed to pass 

a temporary budget resolution drafted by the Republicans, which was intended to fund 

government operations until 21 November. This marks the 22nd government shutdown in 

US history. The longest lasted 35 days during the 2018-2019 standoff, also under President 

Donald Trump. The current budget crisis demonstrates that government shutdowns have 

ceased to be exceptional events and have instead become a recurring feature of partisan 

political conflict – one whose economic costs are increasingly palpable.

 ▶ From a macroeconomic perspective, a government shutdown is more than just a po-

litical issue. According to White House estimates, the weekly cost of the current federal 

government shutdown could reach USD 15 billion. While some of these losses may be 

recovered once normal government operations resume, not all of the impacts can be re-

versed. During the funding gap, hundreds of thousands of federal employees are placed 

on mandatory furlough, while others work without pay. Government purchases, tenders, 

and contracts are suspended, and companies cooperating with the administration put 

investments and payments on hold. These effects spill over into the broader economy – 

lower consumption and delayed private investment weaken short-term domestic demand.

 ▶ The shutdown also halts the publication of key macroeconomic data. In recent days, for 

example, no figures have been released for the trade balance or labour market, making it 

harder for the Federal Reserve, investors, and businesses to make informed decisions. As 

a result, the economy enters a period of reduced informational transparency, and markets 

lose the reference point that hard data typically provide. Even so, the ongoing government 

shutdown has not prevented major US stock indices from maintaining an upward trend. 

Yields on US Treasury bonds have risen only slightly, indicating that markets are pricing 

in limited fiscal risk. The calm situation on financial markets suggests that investors view 

the budget conflict as a temporary disruption rather than a systemic threat.

3   This refers to women who have a child under the age of six and do not use any formal childcare ser-
vices.

$15 billion 
weekly cost of the current  

US federal government shutdown, 

according to the White House

https://www.oecd.org/content/dam/oecd/en/publications/reports/2025/09/developing-public-employment-services-for-economically-inactive-people-in-poland_09e2babc/7daca138-en.pdf
https://www.reuters.com/world/us/longest-us-government-shutdowns-2025-10-01/
https://www.whitehouse.gov/research/2025/10/economic-consequences-of-a-government-shutdown/
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Figure 6.	 Duration of the longest US government shutdowns since 1976 (in days)
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Source: Polish Economic Institute (PEI) based on Statista.

(Piotr Kamiński)
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